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WE TURN PROBLEMS INTO POTENTIAL.

Community
VIRTUAL o

Covid-19 has changed the way we do things, but we did
not forget or forego our purpose and our commitment.
Our amazing team creatively but diligently adapted

DELIVERED BY

COMPANY
SHOP
GROUP

Built around the cycle of change and incorporating our
six core principles (place, people as individuals, people as
communities, programme, process and peers) we have

COMMUNITY SHOP PRIDES ITSELF ON
BEING A DEEP SOCIAL IMPACT MODEL,
ROOTED IN EXTENSIVE RESEARCH, TO

ENABLE SUSTAINED TRANSFORMATIONAL
CHANGE IN THE COMMUNITIES IT SERVES.

Hub materials, developed virtual engagement tools and
implemented our virtual success plan, providing essential
support for vulnerable individuals and families at a time

now completed our first five-week virtual programme,
where we are evaluating the success and outcomes, both
quantitively and qualitatively.

when other community services were closed. L .
As other partner organisations are starting to re-open,

we are engaging with them to further develop new
ways of working and ensure that together we provide a
collaborative and co-ordinated support system for the
whole community.

“THIS HAS GIVEN THE COMMUNITY A CHANCE TO LEAVE A DENT IN
HISTORY. RATHER THAN BEING CONSUMED BY THE NEGATIVES, THIS HAS
GIVEN US ALL A CHANCE TO DO SOMETHING POSITIVE AND EXPRESS
OURSELVES IN THE FACE OF ADVERSITY. IT HAS BEEN WONDERFUL TO
SEE OTHER PEOPLE’S WORK THROUGHOUT THIS PANDEMIC. | CAN REALLY
EMPATHISE WITH PEOPLE WHO ARE STRUGGLING THROUGHOUT THIS
PERIOD; IT HAS BEEN INSPIRING TO SEE EVERYONE’S DRIVE WHICH HAS
MADE ME FEEL CONNECTED. ONE THING | HAVE LEARNED THROUGH
KEEPING OCCUPIED WITH THESE TASKS AND OTHER THINGS IS HOW
RESILIENT | AM. EVEN THOUGH TIMES HAVE BEEN HARD |1 HAVE KEPT
GOING. | AM SO PROUD OF MYSELF FOR WINNING AND STICKING THESE
TOUGH TIMES OUT”

WE HAVE BEEN KEEPING THE COMMUNITY
CONNECTED.

FOR YOU

Community Shop

ED
Lucy Long, Community Shop Member

MEET OUR NEW STARS -
DAVE AND DEBBIE!

Taking centre stage in our new video, Dave and Debbie
are here to explain how our Community Shop surplus
donation model works - regardless of the type of product
or the scale of donation. Whether you want to donate

all of your products or just some of them (and receive a
financial return for the rest), we can work together to find
the right solution for you.

CLICK HERE TO

WATCH THE FULL
VIDEO.



https://www.youtube.com/watch?v=ZnxugOt-ilA&feature=youtu.be

DAVYEIINE "

REMIER

MAKING AN IMPACTWITH 0005
PREMIER FOODS

Premier Foods are one of our long standing and valued
partners. As part of our ‘Harnessing Harder to Reach
Surplus’ project we have worked even more closely with
them over the past 12 months to identify surplus which
is traditionally more complex to redistribute. This joint
approach has resulted in over 1.5million items being
redistributed, doubling the number of Premier Foods
production sites we work with and preventing great
food from going to waste.

FIND OUT MORE
ABOUT OUR

PARTNERSHIP
WITH PREMIER
FOODS HERE.

DAY OUT.
FEEDING THE NATION WITH Morrisons

MORRISONS
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We are delighted to have been working closely |- Il | IrJI| | ]

with Morrisons as part of their ‘Feeding the Nation’ | ] 1 I 1| Il 4

campaign. Morrisons have donated thousands of | |I } Il l HIH |
|

Tl II I |
essential products, helping to create care boxes and .- l
I I I| | || ,

support our five-fold increase in food access to support | |

those communities who need it most. e

i
1 |

THANK YOU MORRISONS! ‘1 | ‘]

CLICKHERE TO
FIND OUT MORE.

Stop Y DAY I[N, DAY OUT.

GROUP WE TURN PROBLEMS INTO POTENTIAL.



https://www.youtube.com/watch?v=ofmw_p6nPlQ&feature=youtu.be
https://www.youtube.com/watch?v=0HcxiSJGkcQ&feature=youtu.be
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